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FARMERS AND THEIR DIVERSIFIED
HORTICULTURAL MARKETING STRATEGIES

£ This video features eight farms in four Northeast states describing a
variety of retail and wholesale strategies for marketing fresh produce.

Description
Walker Farm = . Jack & Karen Manix Dummerston VT ' * -
Roadside Stand ] Yok 4 Mg
‘Pleasant Valley Farm ' Pauland Sandy Arnold ‘ ArgyléNY 7 0l
Farmer's Market T T '8 '
Food Bank Farm Michael Docter & Linda Hildebrand Hadl,éy MA e ‘A‘ :
Large-Scale CSA ; :
Goranson Farm' Jan Goranson and Rob Johanson ‘Dresden ME . : ;

' ’Mult'iple Markets :

. Gourmet Greens A | Rich Romer : i Chester VT
Internet Sales ‘
Grieg Farm e © " Norm Grieg Red Hook NY

| Pick-Your-Own : : :
New Leaf Farm . * . . Chris and Dave Colson . Durham ME
Restaurant Sales A : g
Harlow Farm : Paul Harlow & Dennis Sauer . e08d etk W;sminsterVT
Wholesale Cooperative it

To order additional DVD or VHS copies contact: Phone: (802) 656-5459 <
University of Vermont, Center for Sustainable Agriculture . E-mail: sustainable.agriculture@uvm.edu
* 63 Carrigan Dtive, Burlington, VT 05405-0004 www.uvm.edu/sustainableagriculture
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